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A. Assess your resource. 
 
 

What makes your site unique? 
 
 
What are its strengths & weaknesses?   

 
 

B. Find your target audience. 
 
 

Who will appreciate your resource? 
 
 
Create a program around them.   

 
 

C. Establish a relationship with the media. 
 
 

Which media outlets are right for you?             
 
 

D. The Program.  
 

 
Focus the presentation. 
 

     
 



 


